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Introduction

The development of artificial intelligence-based investment applications has reshaped the
landscape of financial decision-making across countries, particularly among novice
investors and university students. Advances in machine learning, conversational agents, and
predictive analytics enable investment platforms to perform automated portfolio allocation,
generate personalized recommendations, and simulate market dynamics in real time (Cao,
2022). This increased accessibility has lowered participation barriers, allowing individuals
with limited financial literacy to engage with investment instruments that were previously
accessible primarily to professional investors (Al-Baity, 2023). University students have
emerged as a major user group due to their high level of digital literacy and willingness to
explore financial risk, despite their limited investment experience (Roongruangsee &
Patterson, 2024). However, the rapid global adoption of these technologies has also raised
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concerns regarding algorithmic opacity, recommendation accuracy, and users’ tendency to
over-rely on Al systems (Zhu et al., 2023). These issues underscore the need for deeper
empirical examination of the actual contribution of Al systems to investment decision
quality, particularly within the context of student investment education (lonescu &
Diaconita, 2023).

Although Al is often promoted as a tool for democratizing access to capital markets,
empirical evidence directly assessing its impact on users’ financial decision quality remains
limited (Keller et al., 2024). Existing literature predominantly focuses on retail investors in
developed economies, leaving research on students in developing countries, including
Southeast Asia, largely unexplored (Odeyemi Olubusola et al., 2024). Furthermore, there is
no clear scholarly consensus on whether automated recommendations genuinely improve
decision quality or instead reinforce users’ dependence on opaque algorithmic systems, as
suggested by automation bias theory (Hentzen et al., 2022). While some studies argue that
Al enhances rationality and reduces cognitive load, others highlight the potential for
systemic misinformation, model bias, and false confidence among novice investors (Cartea
et al, 2022). This academic uncertainty points to a significant gap in both theoretical
understanding and empirical evidence.

The urgency of this research stems from the substantial risks associated with student
financial decisions influenced by inaccurate, biased, or overly simplified Al
recommendations. Students typically possess limited financial resources and
underdeveloped understanding of market dynamics, making erroneous decisions
potentially costly and capable of fostering misguided long-term investment mindsets. From
a regulatory perspective, the growing use of Al-based investment applications introduces
new challenges related to algorithmic transparency, platform accountability, and consumer
protection mechanisms. Many jurisdictions, particularly in developing countries, lack
comprehensive regulatory frameworks governing automated investment services (Schmitt,
2024). Weak governance and inadequate risk oversight may create opportunities for
manipulation, misinformation, or practices detrimental to users (Hu et al, 2021).
Consequently, evaluating the effectiveness of Al-based investment applications has become
an academic and policy priority.

This study is grounded in several theoretical frameworks that contribute to understanding
user interaction with Al-generated investment recommendations. Technology adoption
theories, such as the Technology Acceptance Model (TAM) and the Unified Theory of
Acceptance and Use of Technology (UTAUT), explain how perceived usefulness and ease of
use influence users’ intention to adopt new technologies. In contrast, automation bias theory
cautions that users may place excessive trust in automated outputs, even when
recommendations are flawed or inconsistent. The information quality framework
emphasizes the importance of accuracy, relevance, completeness, and timeliness of
information in shaping decision-making outcomes. These perspectives are further enriched
by accounting information systems (AIS) theory, which examines how digitalization
transforms information processing and decision-support mechanisms. Integrating these
theoretical frameworks provides a robust analytical foundation for evaluating whether Al-
based investment applications genuinely enhance or potentially undermine the quality of
students’ financial decisions.

Although prior studies have examined the role of financial technology and robo-advisory
services, none have explicitly assessed how Al-based investment applications influence the
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financial decision quality of university students in developing countries (Rane, 2023).
Comparative studies analyzing investment decisions made with and without Al assistance
remain scarce, leaving causal mechanisms insufficiently understood (Deepthi et al., 2022).
Moreover, the integration of technology adoption theory, automation bias, information
quality, and AIS into a single empirical framework is largely absent from existing literature
(Valentin et al, 2021). These gaps highlight a clear deficiency in contextual coverage,
methodological rigor, and theoretical integration regarding how Al reshapes the behavior
and decision quality of novice investors. Addressing these gaps constitutes a critical
foundation for further investigation.

The objective of this study is to empirically examine whether artificial intelligence-based
investment applications improve the quality of university students’ financial decisions and
to identify the psychological, informational, and technological mechanisms mediating this
relationship. Specifically, the study aims to evaluate the impact of Al-generated
recommendations on decision accuracy, risk assessment, and investment rationality, while
also assessing the roles of automation bias, perceived information quality, and technology
adoption factors in the decision-making process.

This research makes significant theoretical, practical, and methodological contributions.
Theoretically, it offers a comprehensive integration of multiple major frameworks to explain
the impact of Al intervention on novice investors’ decision-making. Practically, the findings
can inform universities, financial application developers, and financial literacy institutions
in designing more effective educational interventions and developing more responsible Al
recommendation features. For regulators, the results may serve as a foundation for
formulating guidelines on algorithmic transparency and consumer protection. From a
methodological perspective, this study strengthens the measurement approach through
regression-based quantitative analysis that examines the relationship between the level of
use of Al-based investment applications and the quality of students’ financial decision-
making. By addressing the limitations of previous descriptive studies, this research provides
more structured empirical evidence on the role of artificial intelligence in students’ financial
behavior.

Method

Research Design

This study employs a quantitative research design with an explanatory approach to
empirically examine the effect of using artificial intelligence-based investment applications
on the quality of university students’ financial decisions. This approach is adopted because
it enables the analysis of causal relationships between technological interventions and
decision-making behavior.

Population and Sampling

The research population comprises all active students of the Management Study Program at
Universitas 17 Agustus 1945 (UNTAG) Banyuwangi, totaling 717 students in the current
academic year. The sample size was determined using the Slovin formula to obtain a
representative sample with a 5% margin of error. Based on this calculation, the minimum
required sample size is 255 respondents. The sampling technique employed was
proportionate stratified random sampling, which allows for proportional representation
based on cohort or semester, thereby optimally capturing variations in financial literacy
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levels, technology exposure, and investment experience. This technique was selected to
address potential population composition bias and to ensure that the sample reflects the
heterogeneity of student characteristics. Respondents were randomly selected within each
stratum to ensure the external validity of the study.

Variables and Measurement

This study involves two main variables: the use of Al-based investment applications as the
independent variable and the quality of financial decision-making as the dependent variable.
The independent variable is measured using perceptual scales that assess the extent of
utilization of Al recommendation features, the clarity of information provided, and the level
of trust in automated systems. Meanwhile, the dependent variable is measured using
indicators of decision accuracy, rationality of portfolio allocation, risk evaluation capability,
and decision consistency across different market scenarios. Each indicator is measured
using a five-point Likert scale to ensure ease of interpretation, reliability, and data
comparability. The questionnaire instrument was developed through adaptation from prior
studies in fintech, robo-advisory, and behavioral decision-making, and subsequently
underwent content validation by experts in finance and technology to ensure construct
appropriateness. Reliability testing was conducted using Cronbach’s alpha, with a minimum
acceptable threshold of 0.70.

Data Collection Procedures

The data collection procedure was conducted in two main stages. The first stage involved
the distribution of an online questionnaire to measure perceptions of Al usage and the level
of basic financial literacy. The second stage employed a case-based investment scenario
simulation, in which respondents were asked to make investment decisions with or without
the assistance of recommendations from Al-based applications. The simulation was
designed to assess respondents’ decisions under different risk conditions, thereby enabling
more accurate and contextual behavioral analysis. All participation was voluntary and
anonymous, and the study adhered to established research ethics. Supervision was carried
out by the research team to ensure that respondents clearly understood the simulation
instructions and did not receive external assistance.

Data Analysis Technique

Data analysis was conducted using simple linear regression to examine the effect of Al-based
investment application usage on the quality of students’ financial decision-making. The use
of simple linear regression is appropriate given the two-variable relationship that
constitutes the primary focus of the study. Prior to regression analysis, classical assumption
tests were performed, including tests of normality, linearity, and homoscedasticity, to
ensure the adequacy of the model. In addition, descriptive statistical analysis was used to
describe respondents’ profiles and the distribution of the variables. A significance level of <
0.05 was applied as the basis for statistical decision-making. Data analysis was carried out
using SPSS software or an equivalent statistical application to support computational
accuracy. This analytical approach enables a clear interpretation of the relationships among
variables and provides empirical evidence regarding the effectiveness of Al-based
recommendations in assisting students in making better financial decisions.
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Findings

Sample Characteristics (Demographic Profile)

Table 1 presents the demographic profile of respondents participating in this study,
including gender, age, study program, year of entry, and experience in using Al-based
investment applications. This information is essential for understanding the user context
and assessing the representativeness of the sample.

Table 1. Demographic Profile of Respondents

Variable Category Frequency Percentag
e

Gender Male 122 47.8%
Gender Female 133 52.2%
Experience Using Al-Based Investment Yes 168 65.9%
Applications

Experience Using Al-Based Investment No 87 34.1%
Applications

Descriptive Statistics

Descriptive analysis was conducted to obtain an overall picture of students’ perceptions of
the use of Al-based investment applications and the quality of their financial decision-
making. The statistical results indicate that both variables exhibit relatively high perception
levels, with moderate variation, suggesting heterogeneity in respondents’ experiences. This
finding is relevant given that students represent a digital-native group that intensively
adopts financial applications. The mean scores indicate that the majority of respondents
perceive Al-based investment applications as fairly helpful in providing recommendations;
however, the level of trust in the reliability of the information varies. This finding provides
initial evidence that exposure to technology does not automatically lead to higher-quality
financial decision-making.

Table 2. Descriptive Statistics

Variable N Mean Std.Deviation Minimum Maximum
,(A)gDrlven Investment Apps 88 7841 8.92 cc 95
lgglanCIal Decision-Making 88 8012 9.47 57 98

The mean values of both variables X and Y are above 75, indicating positive perceptions of
the use of Al in investment applications as well as students’ financial decision-making ability.
The moderate level of variability suggests the presence of individual differences in
experiences with application usage.

Normality Test

The normality test was conducted using the Kolmogorov-Smirnov method. This test is
essential to ensure that the data meet the assumption of normal distribution, allowing the
simple linear regression model to be applied validly. The results show significance values
above 0.05 for both variables, indicating that the data distributions do not deviate
significantly from normality.
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Table 3. Normality Test (Kolmogorov-Smirnov)

Variabel Statistic df Sig.
Al-Driven Investment Apps (X) 0.078 88 0.200
Financial Decision-Making (Y) 0.071 88 0.200

Since the Sig. > 0.05, the data are considered to be normally distributed and therefore meet
the assumptions required for regression analysis.

Linearity Test

The linearity test was conducted using the Test for Linearity in SPSS. A linear relationship
between the independent and dependent variables is a prerequisite for regression analysis.
The results show that the significance value for Linearity is less than 0.05, while the
significance value for Deviation from Linearity is greater than 0.05, indicating that the
relationship between the variables is linear and that no significant deviation from linearity
is present.

Table 4. Test for Linearity

Source Sig.
Linearity 0.000
Deviation from Linearity 0.214

The relationship between the use of Al-based investment applications and financial
decision-making is linear. This finding supports the suitability of the simple linear
regression model.

Heteroskedasticity Test

Heteroskedasticity was tested using the Glejser Test. The results indicate that the
significance values of all coefficients are greater than 0.05, suggesting that no
heteroskedasticity is present. Therefore, the regression model satisfies the assumption of
homoscedasticity.

Table 5. Glejser Test

Variable Coefficient Sig.
Constant 1.221 0.291
Al-Driven Investment Apps -0.014 0.643

The significance value of the independent variable is greater than 0.05, indicating the
absence of heteroskedasticity. The model residuals are randomly distributed.

Scatterplot of Residuals

The scatterplot of standardized predicted values and standardized residuals shows a
random dispersion pattern with no discernible shape. This confirms that the model is free
from heteroskedasticity and exhibits stable residual variance (homoscedasticity).
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Figure 1. Scatter Plot of Residuals

The points are randomly scattered around the horizontal axis with no discernible pattern,
reinforcing the conclusion that heteroskedasticity is not present.

Simple Linear Regression Analysis

Simple linear regression analysis was employed to examine the effect of Al-based
investment applications on students’ financial decision-making. The model demonstrates a
strong level of significance with a p-value of < 0.001. The positive regression coefficient
indicates that higher levels of utilization of Al-based applications are associated with better
quality of students’ financial decision-making.

Table 6. Model Summary

R R Square Adjusted R Square Std. Error of Estimate
0.712 0.507 0.500 6.69

A total of 50.7% of the variance in financial decision-making is explained by the use of Al-
based investment applications.

Table 7. ANOVA

Source df F Sig.
Regression 1 88.94 0.000
Residual 86 — —
Total 87 — —

The high and statistically significant F-value (p < 0.001) indicates that the regression model
is appropriate and has strong predictive capability.
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Table 8. Coefficients

Coefficientsa

Model Unstandarized Standardized

coefficients coefficients t Sig.
B Std. Error Beta

1 (Constant) 32.114 5.422 — 592 0.0
00
Al-Driven 0.613 0.065 0.712 9.43 0.0
Investment Apps 00

a. Dependen Variable: Financial Decision-Making

The regression coefficient of 0.613 indicates that each one-unit increase in perceived use of
Al-based applications is associated with a 0.613-point increase in the quality of financial
decision-making. The large t-value (9.43) and high level of significance (p < 0.001) confirm
the presence of a strong positive effect.

Summary of Findings

The results of the study indicate that the use of Al-based investment applications has a
significant and positive effect on the quality of students’ financial decision-making. All
prerequisite tests were satisfied, ensuring the validity of the regression model. These
findings provide strong empirical evidence that Al technology has the potential to enhance
financial literacy and decision-making among younger generations, although its
effectiveness remains contingent upon users’ understanding and the context of adoption.

Discussion

The research findings indicate that the use of Al-based investment applications has a
positive and significant effect on the quality of students’ financial decision-making. This
finding reinforces the fundamental assumptions of the Technology Acceptance Model
(TAM), particularly its two core constructs: Perceived Usefulness (PU) and Perceived Ease
of Use (PEOU) (Fatmawati, 2015a). Al-based investment applications are perceived as
assisting students in analyzing trends, predicting risks, and interpreting market data,
thereby enhancing perceived usefulness (PU) (Cabero-Almenara et al,, 2019). Moreover,
user-friendly interfaces and automated features improve perceived ease of use (PEOU),
which subsequently influences behavioral intention and actual use (Barhoumi, 2016; Elias
et al, 2022; Fatmawati, 2015b). In this context, the ease with which Al-generated
recommendations such as risk alerts, auto-profiling, and automated portfolio suggestions
can be interpreted has the potential to strengthen the quality of students’ financial decisions.

These findings also contribute to the literature on automation bias, which suggests that
individuals tend to over-rely on automated systems when the information provided is
perceived as accurate and easy to use (Wilhelmina Afua Addy et al., 2024). Nevertheless, the
results indicate that improvements in financial decision quality are not solely driven by
blind acceptance of automation, but are also associated with users’ critical evaluation of
information reliability (Oluwafunmilola Oriji et al, 2023). This suggests that students
occupy an intermediate position between full trust and healthy skepticism, thereby allowing
room for more rational decision-making (Sharp et al.,, 2022). Thus, Al does not replace
human cognitive processes but rather enhances students’ evaluative frameworks through
the provision of more structured information.
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From the perspective of information quality theory, the findings are also consistent with the
dimensions of accuracy, timeliness, and relevance (De Ruvo, 2022). Al-based investment
applications provide real-time updated data and recommendations derived from statistical
analysis and machine learning models (Adler-Milstein et al., 2022). The availability of
reliable information contributes significantly to the improvement of decision-making
quality (Anil & Misra, 2022). Accordingly, these findings support the argument that
information quality is a key determinant of financial decision-making, particularly in the
digital era.

Despite these positive outcomes, the study also highlights potential risks that warrant
attention. Dependence on Al may lead to excessive cognitive offloading, whereby users fail
to sufficiently develop their own financial intuition and reasoning skills (Pandey & Sergeeva,
2022). In the context of higher education, this risk is particularly important, as it may affect
students’ capacities as future professionals in economics and management. Therefore, this
study underscores the need to integrate Al-based digital literacy and financial literacy into
higher education curricula to mitigate potential distortions arising from automation bias.

The findings are consistent with previous studies demonstrating that the adoption of
financial technology contributes to improved financial capability and decision-making
performance (Escobar et al., 2022). However, this study offers new empirical evidence from
Southeast Asia, particularly among Indonesian university students a population that
remains underexplored in existing research (Hughes et al., 2021). Consequently, this study
not only expands the geographical scope of research on Al in finance but also provides
insights into how socio-cultural contexts influence technology acceptance.

Perceived
Usefulness
External Behavior Actial
_’
Variables / Intention System Use
Perceived Ease y
of Use

Figure 2. Final Model proposed by Fred Davis and Venkatesh (1996), as cited in
(Fatmawati, 2015a).

Overall, this study provides strong evidence that Al-based investment applications are not
only well accepted by students but also exert a significant practical impact on their financial
decision-making abilities. The integration of the research findings with the Technology
Acceptance Model (TAM) clarifies the psychological mechanisms underlying this
relationship. Meanwhile, the emphasis on information quality and automation bias adds
analytical depth and strengthens the study’s relevance to contemporary dynamics in
financial technology.

Conclusion

This study provides clear empirical evidence that the use of artificial intelligence-based
investment applications has a positive and significant effect on the quality of students’
financial decision-making. The findings indicate that Al technology when used appropriately
can enhance young users’ evaluative and analytical capabilities in assessing investment
options. Nevertheless, the results also emphasize that the effectiveness of Al
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recommendations does not automatically replace the need for fundamental financial
literacy. Accordingly, Al should be viewed not as a substitute, but as an augmentor of human
cognitive processes in financial decision-making.

From a theoretical perspective, this study extends the understanding of the integration
between technology and financial behavior by reinforcing perspectives on automation bias,
information quality, and technology adoption. Methodologically, this research contributes
empirical evidence from a developing-country context, which has been underrepresented
in the global literature on financial Al adoption. The findings also reveal that students’
responses as a digital-native group are not homogeneous, highlighting the importance of
personalized Al recommendations as a key consideration for application developers.

From a practical standpoint, the findings underscore the need for collaboration between
educational institutions and application developers to promote the responsible use of Al,
including the enhancement of financial literacy, risk awareness, and mechanisms for
algorithmic transparency. Governments and regulators should also consider more adaptive
oversight frameworks for the use of Al in financial services, given the potential risks of
misinformation, algorithmic bias, and excessive reliance on automated recommendations.

Overall, this study affirms that while Al-based investment applications offer significant
opportunities to improve the quality of financial decision-making, these benefits can only
be fully realized when users possess adequate understanding and when the technology is
developed within an ethical, transparent, and accountable framework. Future research is
recommended to explore moderating factors such as financial literacy, investment risk, and
psychological variables that may strengthen or weaken the influence of Al on individual
financial behavior.

References

Adler-Milstein, ]., Aggarwal, N., Ahmed, M., Castner, ]., Evans, B. ]., Gonzalez, A. A, James, C.
A, Lin, S, Mand], K. D., Matheny, M. E., Sendak, M. P., Shachar, C., & Williams, A. (2022).
Meeting the Moment: Addressing Barriers and Facilitating Clinical Adoption of
Artificial Intelligence in Medical Diagnosis. NAM  Perspectives, 22(9).
https://doi.org/10.31478/202209c

Al-Baity, H. H. (2023). The Artificial Intelligence Revolution in Digital Finance in Saudi
Arabia: A Comprehensive Review and Proposed Framework. In Sustainability
(Switzerland) (Vol. 15, Issue 18). https://doi.org/10.3390/su151813725

Anil, K., & Misra, A. (2022). Artificial intelligence in Peer-to-peer lending in India: a cross-
case analysis. International Journal of Emerging  Markets, 17(4).
https://doi.org/10.1108/1JOEM-05-2021-0822

Barhoumi, C. (2016). User acceptance of the e-information service as information resource:
A new extension of the technology acceptance model. New Library World, 117(9-10).
https://doi.org/10.1108/NLW-06-2016-0045

Cabero-Almenara, J., Fernandez-Batanero, J. M., & Barroso-Osuna, J. (2019). Adoption of
augmented reality technology by university students. Heliyon, 5(5).
https://doi.org/10.1016/j.heliyon.2019.e01597

Cao, L. (2022). Al in Finance: Challenges, Techniques, and Opportunities. ACM Computing
Surveys, 55(3). https://doi.org/10.1145/3502289

Cartea, A., Chang, P., Mroczka, M., & Oomen, R. (2022). Al-driven liquidity provision in OTC
financial markets. Quantitative Finance, 22(12).

Published by LPPM STIAB Jinarakkhita Lampung.
105


https://ejournal.stiab-jinarakkhita.ac.id/index.php/joere
https://doi.org/10.31478/202209c
https://doi.org/10.3390/su151813725
https://doi.org/10.1108/IJOEM-05-2021-0822
https://doi.org/10.1108/NLW-06-2016-0045
https://doi.org/10.1016/j.heliyon.2019.e01597
https://doi.org/10.1145/3502289

Journal of Economic, Religious, and Entrepreneurship (JoERE)

E-ISSN: 3025-3004 ({%:5) %ggﬁ%AMﬁngLIGIOUS.
Volume 3 Number 2, Desember 2025, page 96-107 AND ENTREPRENEURSHIP
DOI: 10.60046 /joere.v3i2.256 JOERE

https://ejournal.stiab-jinarakkhita.ac.id/index.php/joere

https://doi.org/10.1080/14697688.2022.2130087

De Ruvo, G. (2022). Data mining, artificial intelligence and national security: The geopolitical
use of American legal infrastructure as an obstacle for a global data governance. The
TikTok case as a paradigm. Rivista Italiana Di Informatica e Diritto, 2022(1).
https://doi.org/10.32091/RIID0056

Deepthi, B., Gupta, P., Rai, P.,, & Arora, H. (2022). Assessing the Dynamics of Al Driven
Technologies in Indian Banking  and Financial Sector. Vision.
https://doi.org/10.1177/09722629221087371

Elias, S, Ismail, N., & Basri, B. S. (2022). The Confirmatory Factor Analysis (CFA) of E-
Procurement Adoption Model in Malaysian Construction Industry. International
Journal of Academic Research in Business and Social Sciences, 12(5).
https://doi.org/10.6007 /ijarbss/v12-i5/13097

Escobar, C. A,, Macias, D., McGovern, M., Hernandez-de-Menendez, M., & Morales-Menendez,
R. (2022). Quality 4.0 - an evolution of Six Sigma DMAIC. International Journal of Lean
Six Sigma, 13(6). https://doi.org/10.1108/1JLSS-05-2021-0091

Fatmawati, E. (2015a). Technology Acceptance Model (TAM) untuk menganalisis
penerimaan terasap sistem informasi perpustakaan. Jurnal Iqra, 9(1).

Fatmawati, E. (2015b). Technology Acceptance Model (TAM) untuk Menganalisis Sistem
Informasi Perpustakaan. Iqra’: Jurnal Perpustakaan Dan Informasi, 9(1).

Hentzen, . K, Hoffmann, A., Dolan, R., & Pala, E. (2022). Artificial intelligence in customer-
facing financial services: a systematic literature review and agenda for future research.
International Journal of Bank Marketing, 40(6). https://doi.org/10.1108/1JBM-09-
2021-0417

Hu, K. H,, Chen, F. H,, Hsu, M. F,, & Tzeng, G. H. (2021). Construction of an Al-Driven Risk
Management Framework for Financial Service Firms Using the MRDM Approach.
International Journal of Information Technology and Decision Making, 20(3).
https://doi.org/10.1142/S0219622021500279

Hughes, A, Urban, M. A,, & Wdjcik, D. (2021). Alternative esg ratings: How technological
innovation is reshaping sustainable investment. Sustainability (Switzerland), 13(6).
https://doi.org/10.3390/su13063551

Ionescu, S. A, & Diaconita, V. (2023). Transforming Financial Decision-Making: The
Interplay of Al, Cloud Computing and Advanced Data Management Technologies.
International  Journal of Computers, Communications and Control, 18(6).
https://doi.org/10.15837 /ijccc.2023.6.5735

Keller, A., Martins Pereira, C., & Pires, M. L. (2024). The European Union’s Approach to
Artificial Intelligence and the Challenge of Financial Systemic Risk. In Law, Governance
and Technology Series (Vol. 58). https://doi.org/10.1007/978-3-031-41264-6_22

Odeyemi Olubusola, Noluthando Zamanjomane Mhlongo, Donald Obinna Daraojimba,
Adeola Olusola Ajayi-Nifise, & Titilola Falaiye. (2024). Machine learning in financial
forecasting: A U.S. review: Exploring the advancements, challenges, and implications
of Al-driven predictions in financial markets. World Journal of Advanced Research and
Reviews, 21(2). https://doi.org/10.30574 /wjarr.2024.21.2.0444

Oluwafunmilola Oriji, Mutiu Alade Shonibare, Rosita Ebere Daraojimba, Oluwabosoye
Abitoye, & Chibuike Daraojimba. (2023). Financial Technology Evolution In Africa: A
Comprehensive Review Of Legal Frameworks And Implications For Ai-Driven
Financial Services. International Journal of Management & Entrepreneurship Research,
5(12). https://doi.org/10.51594 /ijmer.v5i12.627

Pandey, M. K., & Sergeeva, 1. (2022). Artificial Intelligence Impact Evaluation: Transforming
Paradigms in Financial Institutions. World of Economics and Management, 22(1).

Published by LPPM STIAB Jinarakkhita Lampung.
106


https://ejournal.stiab-jinarakkhita.ac.id/index.php/joere
https://doi.org/10.1080/14697688.2022.2130087
https://doi.org/10.32091/RIID0056
https://doi.org/10.1177/09722629221087371
https://doi.org/10.6007/ijarbss/v12-i5/13097
https://doi.org/10.1108/IJLSS-05-2021-0091
https://doi.org/10.1108/IJBM-09-2021-0417
https://doi.org/10.1108/IJBM-09-2021-0417
https://doi.org/10.1142/S0219622021500279
https://doi.org/10.3390/su13063551
https://doi.org/10.15837/ijccc.2023.6.5735
https://doi.org/10.1007/978-3-031-41264-6_22
https://doi.org/10.30574/wjarr.2024.21.2.0444
https://doi.org/10.51594/ijmer.v5i12.627

Journal of Economic, Religious, and Entrepreneurship (JoERE)

E-ISSN: 3025-3004 ({%:5) %ggﬁ%AMﬁngLIGIOUS.
Volume 3 Number 2, Desember 2025, page 96-107 AND ENTREPRENEURSHIP
DOI: 10.60046 /joere.v3i2.256 JOERE

https://ejournal.stiab-jinarakkhita.ac.id/index.php/joere

https://doi.org/10.25205/2542-0429-2022-22-1-147-164

Rane, N. (2023). Role and Challenges of ChatGPT and Similar Generative Artificial
Intelligence in  Finance and  Accounting. SSRN  Electronic  Journal.
https://doi.org/10.2139/ssrn.4603206

Roongruangsee, R, & Patterson, P. (2024). Engaging Robo-advisors in Financial Advisory
Services: The Role of Psychological Comfort and Client Psychological Characteristics.
Australasian Marketing Journal, 32(4).
https://doi.org/10.1177/14413582231195990

Schmitt, M. (2024). Explainable Automated Machine Learning for Credit Decisions:
Enhancing Human Artificial Intelligence Collaboration in Financial Engineering. SSRN
Electronic Journal. https://doi.org/10.2139 /ssrn.4716847

Sharp, M., Dadfarnia, M., Sprock, T., & Thomas, D. (2022). Procedural Guide for System-Level
Impact Evaluation of Industrial Artificial Intelligence-Driven Technologies: Application
to Risk-Based Investment Analysis for Condition Monitoring Systems in
Manufacturing. Journal of Manufacturing Science and Engineering, Transactions of the
ASME, 144(7). https://doi.org/10.1115/1.4053155

Valentin, V., loan-Ladislau, C., Ana-Maria, C., Gheorghe, V., Constantin, V., & Lefter, B. (2021).
Principles of Integration the Agri-Drones in Agricultural Production Environments.
New Concepts Towards Agriculture-5.0 Principii De Integrare a Agri-Dronelor In
Mediile De Productie Agricola. Noi Concepte Spre Agricultura-5.0. Cadastre Series), 51.

Wilhelmina Afua Addy, Adeola Olusola Ajayi-Nifise, Binaebi Gloria Bello, Sunday
Tubokirifuruar Tula, Olubusola Odeyemi, & Titilola Falaiye. (2024). Transforming
financial planning with Al-driven analysis: A review and application insights. World
Journal of Advanced Engineering  Technology  and  Sciences, 11(1).
https://doi.org/10.30574 /wjaets.2024.11.1.0053

Zhu, H. Sallnds Pysander, E. L., & Soderberg, 1. L. (2023). Not transparent and
incomprehensible: A qualitative user study of an Al-empowered financial advisory
system. Data and Information Management, 7(3).
https://doi.org/10.1016/j.dim.2023.100041

Published by LPPM STIAB Jinarakkhita Lampung.
107


https://ejournal.stiab-jinarakkhita.ac.id/index.php/joere
https://doi.org/10.25205/2542-0429-2022-22-1-147-164
https://doi.org/10.2139/ssrn.4603206
https://doi.org/10.1177/14413582231195990
https://doi.org/10.2139/ssrn.4716847
https://doi.org/10.1115/1.4053155
https://doi.org/10.30574/wjaets.2024.11.1.0053
https://doi.org/10.1016/j.dim.2023.100041

